Online Presence Assignment:

Description: This assignment is intended to motivate you to craft an online presence that employers can access with ease and are able to find you through if they are headhunting employees with your skillset.  You must have a working website that has links to and is linked from linkedin, dice, and at least one other professional or social media platform of your choice that will get employee attention.  Your website is a chance to create the best version of yourself, where you are, and who you want to become through a personal narrative expressing your technical talents in the medium of web development, video, graphic design, ux, writing, and game development.  Remember, before the interview, future employers will know you though the information they can (usually hastily) gain access to and peruse or that you give them directly, so it is very important to use your abilities to offer the best version of what you hope to be in your online presence.

Deliverables: Functioning, professional looking, and well designed website with navigation to and from a landing page with a video from the personal narrative video assignment, easy to use navigation to and from primary and secondary artifacts, and links to linkedin, dice, and at least one other professional platform of your choosing.  The website does not have to be hosted on aws in terms of my grading criteria but if you want to apply for web development or front end jobs I highly recommend that it is so that you can use that as a demonstration of your abilities.  Familiarity with front end development platforms like aws, node.js, and bootstrap even if you won’t be using them directly is a huge advantage when it comes to getting tech jobs, so there is 10 pt. bonus if your website is aws hosted.


Grading:
Website structure: 20% Functioning links, loading times are reasonable, well thought out navigation, functioning video and artifacts displayed, etc. 
Website aesthetics:  10% Professional looking, formatted correctly, resizes dynamically, fonts are custom, colors are part of the crafted personal narrative you hope to display. etc 
Narrative elements: 20% the website tells a story of how you want to be seen with written descriptions of your purpose as an individual and how that has been developed in the GIMM program, what you want to do with your life, and your skills including skills you are currently developing. Skills valuable to employers are reasonably highlighted.   
Video elements: 10% Video on landing page highlights narrative and is incorporated in the website in a professional way. 
Artifacts: 20% primary and secondary artifacts (at least!) are displayed on website and clearly navigated to and from. 
Resume, skills, and professional links: 20% resume is displayed (Hide any personal information you don’t want the world to know about like address), professional societies and works and linkedin and dice are linked to and linked from the website.  Skills are displayed in a professional way, not just pdf but some kind of graphical element 
Bonus: 10 pts - website is hosted on aws and this fact as well as the development skills used in crafting the website are part of your resume and skills and narrative.

